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Travel and Tourism BTEC DIPLOMA - Assessment Success Checklist
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Unit 5 Restaurant
Marketing in . Produce an advert to
promotional o Pass 5
Travel and P promote an organisation
Tourism 3
To achieve M2 explain why
your market research is
Unit 5 To make and ask a Pass 3 suitable for the investigation
Marketing in Market questionnaire about a (Merit 2)
Travel and research task | Travel and Tourism Distinction 1 To achieve a D1 make
Tourism 4 product/ service/ issue (Distinction 1) conclusions from market
research and suggest
appropriate changes
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